INVITATION TO QUOTE

City of North Miami THIS ISNOT
NORTH | M I A M Purchasing Department AN ORDER
776 NE 125th Street
F L O R I D A North Miami, Florida 33161

TITLE: Marketing Campaign — Annexation Project
QUOTATION NO.: 38-12-13 ITQ
EMAIL/FAX QUOTATIONS DUE DATE: August 20" ,2013  ivE: 3:00 PM
CONTACT PERSON: Patrick Dulcio PHONE: (305) 895-9886
E-MAIL: pdulcio@northmiamifl.gov FAX: (305) 891-1015
NOTES:

1. All prices shall be F.O.B. Destination delivery point including all costs and freight unless otherwise
specified

2. Failure to complete and sign this form renders your bid/quotation non-responsive and ineligible for

award.

ITEM QUANTITY UNIT DESCRIPTION
1.) 1 Lot Biscayne Corridor
2)) 1 Lot Opa-Locka Cotridor
3.) 1 Lot Breezeswept Corridor
4.) 1 Lot South Alhambra Height

Method of Award: Award will be made to multiple Respondents whose price proposal is in the best
Interest of the City.

Local preference will be applied as applicable (se¢ below)
Addenda Received: [_] Yes | No If yes, please indicate the number of addenda received:
It is hereby certified and affirmed that the bidder shall accept any awards made as a result of this quotation.

Bidder further agrees that prices quoted will remain fixed for a period of sixty (60) days from date quotation
is due.



Authorized Signature: Title:

Print/Type Name: Phone:

E-mail: Fax:

Firm Name: F.E.I. ID No.:

Address: City: State:

[0 LOCAL PREFERENCE CERTIFICATION: For the purpose of this certification, a “local business” is a
business that has a valid local business tax receipt, issued by the City of North Miami at least one year prior to

bid or proposal submission, that is appropriate for the goods, services or construction to be purchased AND;
a business that has a physical business address located within the limits of the City of North Miami from
which the vendor operates or performs business. Post Office Boxes are not verifiable and shall not be used
for the purpose of establishing said physical address.

0 WORKFORCE LOCAL PREFERENCE CERTIFICATION: The local preference may be applied to
firms with a least ten percent (10%) of its total workforce residing within the geographical boundaries of the

City. Place a check mark here [ ]| only if affirming bidder meets requirements for workforce Local
Preference. Failure to complete this certification at this time (by checking the box above) shall
render the Bidder ineligible for Workforce Local Preference.

[ SUBCONTRACTOR LOCAL PREFERENCE CERTIFICATION: The local preference may be
applied to firms that subcontract at least ten percent (10%) of the contractual amount of a City project to

subcontractor who are physically located within the City of North Miami. (Must complete forms A-3a
Statement of Intent & A-3b Participation Schedule.) Place a check mark here [ | only if affirming
bidder meets  requirements for Subcontractor Local Preference. Failure to complete this certification
at this time (by checking the box above) shall render the Bidder ineligible for Subcontractor Local

Preference.
All referenced forms can be found on the City’s website at
http:/ /northmiamifl.gov/departments/purchasing/forms.aspx
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SPECIAL CONDITIONS

OBJECTIVE

The City of North Miami herein referred to as the “City”” has identified four (4) potential annexation
areas in unincorporated Miami Dade County known as Biscayne Corridor, Opa Locka Corridor,
Breezeswept Corridor and South Alhambra Height. The City desires to retain multiple experienced
Public Relations (PR) firm to assist in community efforts in order to raise local support in all 4 areas,
which requires a petition indicating consent of at least 25% plus one (25% +1) of the electors as well
as the approval of a majority of the voters in an election, pursuant to the requirements of Chapter
20-3 (H) and 20-9 of the Miami Dade County Code. It is the City’s desire to have the necessary
amount of signatures for petitions within one hundred and twenty days (120) after the Awarded
Respondent(s) has received Notice to Proceed.

ELECTIONS

As per Section 20-9 (a) and (b) of the Miami-Dade County Code, “If a boundary change involves
the annexation or separation of an area having two hundred fifty (250) or fewer resident electors,
and the area is more than fifty (50) percent developed residential, no proposed boundary change
shall be accomplished unless a majority of resident electors voting at such an election approve such
boundary change”. In addition, if the area has more than 250 residents as electors, than the Board of
County Commissioners will call an election. As such all four (4) subject areas will require an election.
The Awarded Respondent(s) main objective is to achieve a favorable outcome from a majority of
resident electors in order to satisfy the requirements of Section 20-9 of the Miami-Dade County
Code.

DOOR-TO-DOOR HOME VISIT CAMPAIGN

Consultant will work with staff to identify target areas within the subject annexation boundary in
otrder to maximize PR efforts and achieve the desired number of petitions (25% plus one) as noted
above. The Home Visit Campaign includes a visit to certain residential properties located within the
various areas to obtain signatures for the proposed annexation. As such, during each visit to the
resident/business, the contractot’s representative should be able to communicate annexation facts to
the resident/business. The benefits of the annexation should be cleatly and factually presented in
order to make the resident/business feel needed to strengthen the whole community. During each
home visit the Contractor’s representative will provide a standard petition form for signature, which
will be prepared and supplied to the Contractor by the City.

Additionally, after the annexation application has been transmitted. A final Door-to-Door PR
campaign in all four (4) areas will be needed in an effort to keep the voters engaged and increase the
number of returned ballots:



BROCHURES

Create and distribute brochures that provide straightforward educational information regarding the
proposed annexation. Brochure should include comparative information regarding benefits and
costs including taxes, service charges, services capability and timetables, and other information as
necessary to assist residents in understanding the proposed annexation. The Contractor will
distribute the brochures during door-to-door home visits and other appropriate means of
distribution. All printing costs should be included in price proposal.

COMMUNITY MEETINGS

The Contractor will work with stakeholder’s group, which consists of City staff, to identify key
issues. Also, the PR firm will be responsible for planning and conducting neighborhood-wide
workshops in the proposed locations. This workshop will provide the attendees with the
opportunity to ask questions and resolve concerns regarding annexation issues in order to secure a
favorable number of petitions from the subject area. The City will provide a city facility to host
community meetings.

RADIO CAMPAIGN (OPTIONAL TASK THAT MAY BE EXPLORED BY THE PR FIRM)

The Contractor will be responsible for planning, creating, and implementing a radio campaign which
will promote public education regarding the proposed annexation. The message should stimulate
public interest and reinforce the information provided during door-to-door visits. The PR firm’s
plan should indicate the radio stations and programs to be used and propose a schedule of broadcast
times and dates to most effectively inform the targeted neighborhood. All radio spots proposed shall
be included in price proposal as an optional service.
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AREAS

The awarded Respondent will provide PR services for all 4 areas which has the following
characteristics:

BISCAYNE CORRIDOR BOUNDARIES:

Bounded on the North by NE 121 Street; on the East by Biscayne Boulevard, including those
unincorporated areas east of Biscayne Boulevard and south of North Bayshore Drive ending east at
Biscayne Bay; on the South by NE 114 Street (east of Biscayne Boulevard), and westward along

NE 116 Street (west of Biscayne Boulevard), and along NE 117 Street (west of NE 13 Avenue); on
the West by the FEC Railroad.

Size of Annexation Area: 141.49 Acres

Total Population Size: 2564

Residential Percentage: 45%

Single-family homes: 997

Number of Electors: 1387

Election or Petition: Petition & Election Required

Area on Septic/Sewer: Septic and a few commercial areas on sewer
In Water Service Area: Yes
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OPA LOCKA CORRIDOR BOUNDARIES:

Bounded on the north-side by Northwest 143rd Street, bounded on the east-side by Northwest 7%
Avenue, bounded on the south-side by Northwest 135" Street, running north along Northwest 12"
Avenue to Opa Locka Boulevard, running westward to Northeast 17" Avenue, and bounded on the
west-side by Northwest 17" Avenue.

Land Use and Electorate Analysis

Size of Annexation Area: | 284.63 Acres

Total Population Size: 1882

Residential Percentage: 36.20%

Single-family homes: 503

Number of Electors: Certification Pending
Election or Petition: Petition & Election Required
Area on Septic/Sewer: Septic

In Water Service Area: Yes
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BREEZESSWEPT CORRIDOR BOUNDARIES:

Bounded on the North by NE 135 Street; on the East by North Miami Avenue (including 2

unincorporated lots on the Northeast corner of NE 131 Street and North Miami Avenue); on the
South by NE 127" Terrace and on the West by NW 2™ Ave.

Size of Annexation Area: 73 Acres

Total Population Size: 670

Residential Percentage: 74%

Single-family homes: 185

Number of Electors: 455

Election or Petition: Petition & Election Required
Area on Septic/Sewer: Septic

In Water Service Area: Yes
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SOUTH ALHAMBRA HEIGHTS CORRIDOR BOUNDARIES:

Bounded on the West by NW 7th AVE on the East by NW 2nd Ave
On the South by NE 119th ST and on the North by NW 121st ST

Size of Annexation Area: | 34.5 Acres

Total Population Size: 478

Residential Percentage: 63%

Single-family homes: 114

Number of Electors: 279

Election or Petition: Petition & Election Required
Area on Septic/Sewer: Septic

In Water Service Area: Yes
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GENERAL CONDITIONS

PRICE PROPOSAL

Please provide a comprehensive pricing and/or rate sheet for all potential services you might
provide under this Solicitation, including any possible additional charges (please consider everything
you may wish in invoice the City for). Should you be selected as the Awarded Respondents under
this Solicitation, hourly fees quoted for time and service will be considered firm throughout this
agreement.

PROJECT TIMELINE

Respondents shall include a timeline defining key milestones, resources, and time requirements. The
actual project timeline will be developed by the City of North Miami Community Planning and
Development (CP&D) Department, and may occur in a phased implementation. The Respondent
shall be expected to adhere to the proposed timeline tendered by the City. The City will rely upon
the Respondents timeline in developing the actual project timeline.

TERM OF CONTRACT

A contract shall be executed after award by the City, to a qualified individual(s) or business(s).
Awarded Respondent shall start the project within ten (10) days after written Notice to Proceed.
This contract is based on services as needed, and as requested, and does not guarantee a
commitment of time to the recipient of the contract.

QUALIFICATIONS

Respondent responding to this Solicitation shall provide: (A) Brief description of company,
including but not limited to, how long company has been in business. Firms must have completed
two (2) contracts similar in nature for said services within the last three (3) years. (B) A minimum of
three (3) references, including contact names, addresses, telephone numbers and dates of service.
Do not include in your references any current employee of the City. Contact person must be
someone who has personal knowledge of your company’s performance. The City has a form (A-14
References), which can be found on the City’s website at:
http://northmiamifl.cov/departments/purchasing/forms.aspx.  (C) Proof of State of Florida
Department of State records indicating when corporation organized, corporation number, and date
and status of most recent annual report (obtain from sunbiz.org).

SUBMISSION REQUIREMENTS

Respondent shall include completed and signed mandatory Solicitation submission forms, which are
the first two sheet of this proposal. Failure to include any of the mandatory forms may result in the
proposal being declared non-responsive and not considered for award. All Respondents must be
registered with the State of Florida and required to submit a copy of an active State of Florida
business license in the requested filed of work. Insurance will be requested upon award.
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PRICE SHEET

Provide a comprehensive pricing sheet, which for all potential services you might provide under this
Solicitation, include any possible additional charges (please consider everything you may wish to
invoice the City). Awarded Respondent quotes for services will be considered firm throughout this
agreement.

METHOD OF AWARD

Award of this Solicitation will be awarded to the two (2) lowest responsive Respondents by area.
SUBMISSION

Responses may to be submitted by email to Patrick Dulcio Purchasing Agent via
pdulcio@northmiamifl.gov, the subject line shall state the number and title of this Solicitation.
Response may also be submitted directly to City of North Miami, Purchasing Department, 3" Floor,
776 N E 125" Street, North Miami, Florida 33161. No Responses will be accepted after the date and
time specified in this Solicitation. There will be NO public opening of accepted Responses. A list of
Respondents shall be place on the City’s website.

RESERVATION OF RIGHTS

The City reserves the right to reject any and all Responses, waive irregularities and informalities
therein, and further reserves the right to award the contract in the best interests of the City. The City
specifically reserves the right to select the Response which will provide the highest quality
equipment and/or services at a reasonable cost to the City. The City hereby notifies Respondents
that certain equipment and/or setvice may be deleted from the contract if it exceeds the City’s
budget expectations and that the lowest total Response may not be the Awarded Respondent if
quality, functionality, warranties, service availability and cost, or other aspects of the Solicitation do
not best meet the City’s needs.

INQUIRES

The cut off for question on this project is Tuesday, August 13", by 12 noon. All questions must
be submitted in writing to Patrick Dulcio Purchasing Agent via email to pdulcio@northmiamifl.gov
or faxed to 305.891.1015. If sending a fax be sure to attach a cover letter including the bid title,
number and closing date attention the listed Purchasing Agent.
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ADTHIMIAM

ATTACHMENT A
PRICE PROPOSAL FORM

The prices listed below shall include the total cost to complete the services including but not
limited to materials, labor, equipment, bonds, insurances, etc, as necessary to ensure proper
delivery of services and/or products requested by the City of North Miami.

MARKETING CAMPAIGN — ANNEXATION PROJECT
ITQ 37-12-13

BISCAYNE CORRIDOR BOUNDARIES

Item Quantity ‘ Unit Description Total Price
1.) 1 Lot Door-to-Door Campaign Visits

2.) 1 Lot | Printing & Distribution of Brochures

3.) 1 Lot Community Meetings

4.)

oS

Radio Campaign

**0S — Optional Service

OPrA-LOCKA CORRIDOR BOUNDARIES

Item Quantity ‘ Unit Description Total Price
1.) 1 Lot Door-to-Door Campaign Visits

2.) 1 Lot | Printing & Distribution of Brochures

3.) 1 Lot Community Meetings

4.)

(O]

Radio Campaign

**0S — Optional Service

BREEZESWEPT CORRIDOR BOUNDARIES

Item Quantity ‘ Unit Description Total Price
1.) 1 Lot Door-to-Door Campaign Visits

2)) 1 Lot | Printing & Distribution of Brochures

3.) 1 Lot Community Meetings

4.)

(O )

Radio Campaign

**0S — Optional Service




Item Quantity Unit =~ Desctiption Total Price

1.) 1 Lot Door-to-Door Campaign Visits

2.) 1 Lot Printing & Distribution of Brochures
3.) 1 Lot Community Meetings

4.) oS Radio Campaign

**0S — Optional Service

The below individual is authorized to sign on behalf of company submitting the Bid. Bids must
be signed by Official authorized to bind the provider to its provisions for at least a period of 90

days.

Company Name

Signature Date
Name (Type or Print) Title (Type or Print)
Marketing Campaign - Annexation Project Page 12 of 12

ITQ 38-12-13



